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OTHER KEY HIGHLIGHTS IN FY21 INCLUDED:

> working with the busines to finalise Planet
Positive Water, the third of our environmental
plans under This Changes Everything, to be
released this year;

> an 84 per cent reduction in carbon intensity;

> diverting 69 per cent of operational waste
from landfill, along with 95 per cent of
construction waste;

> spending $7m in community investment and
directing $8m towards social enterprises,
Indigenous business and B-corps, with $28m
spent in this way since setting the target in
FY18;

> developing a snapshot of our social impact
and contribution to the City of Sydney
over our nearly 50 years;

> hosting our sixth annual National
Community Day, with over 800 employees
participating in activities that align with
our projects and partners; and

> launching our second Innovate
Reconciliation Action Plan (RAP),
which includes a commitment to
the Uluru Statement of the Heart.

FOREWORD

In a year still largely coloured by a global pandemic, we have watched as world leaders grapple
with a crisis that has disrupted lives, livelihoods, and wellbeing. We have observed how the
disparities between our richest and poorest neighbours have grown. We have seen the true value
of preparedness for risk, and many of us are considering these observations in the context of the
other great emerging crisis — climate change. Against that backdrop, | couldn’t be more proud of
the achievements we made in sustainability across Mirvac in FY21.

What has enabled these outcomes is our unwavering focus on delivering more against fewer focus
areas under our sustainability strategy, This Changes Everything, because by zeroing in, we've
been able to go deeper on the issues that matter most to our business and to our stakeholders.

And we've gone faster too, demonstrated by our accelerated action on reducing our carbon
emissions. In line with the commitments set out in Planet Positive Carbon, we've transitioned
our entire retail portfolio and 90 per cent of our office portfolio to renewable electricity, reducing
our carbon footprint by 80 per cent in just two years. This means we're well on our way to net
positive carbon, and we expect to achieve this before our target date of 2030.

We've also continued to engage across

the business, working through very specific
plans that will help us to meet some of our

big and complex targets, such as halving

our development waste and purchasing more
recycled and recyclable content. In this regard,
we ran a pilot at our Willoughby project in
Sydney to see how we could reduce waste, cost
and risk by utilising prefabrication techniques.

And we're working outside of our business
to effect positive environmental and social
change more broadly. In November last
year, we became founding members of the
Climate Leaders Coalition, a cohort of more
than 30 influential Australian businesses
who have made public commitments towards
rapid decarbonisation in support of the
Paris Agreement. We also undertook deep
engagement on our second RAP, working
closely with Reconciliation Australia and
other key stakeholders, to develop a plan
that was meaningful and underscored our
commitment to respectfully collaborating
and connecting with Aboriginal and Torres
Strait Islander people.

At the same time, we've maintained
consistent dialogue with our customers
and securityholders on key environmental,
social and governance (ESG) issues, and,
noting the increased expectations from our
stakeholders, we continue to be mindful

of our duty to report transparently on our
progress and performance.

OUR FUTURE FOCUS

While FY21 presented us with a raft of
challenges, it also saw an increased interest and
esteem for ESG - a trend that is expected to
continue and to gather pace. As an organisation
that has long embedded sustainability into

its culture and practices, this puts us in good
stead to continue to attract the right investors,
customers, and partners to our business, and

in turn, deliver value to our securityholders.

Likewise, it strengthens our resolve towards
achieving the bold targets we've set ourselves.
We still have a lot to do, but we now have clear
plans in place on how we'll reach net positive
carbon and water and send zero waste to
landfill by 2030, and in the next financial year,
you can expect us to continue to accelerate
our delivery in these areas.

With a new RAP laid out, we will also work
hard on embedding reconciliation within
our organisation in a meaningful way, while
delivering positive social outcomes through
our focus on social procurement and
community investment.

There is a lot to do, and even more opportunity
ahead of us, and personally, 'm energised by
what the future holds.

Sarah Clarke

“It’s fantastic to see what we, as a business,
can accomplish when we’re all facing in the

same direction.”
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About Mirvac

Founded in 1972, Mirvac is an ASX top 50 property
group with an internationally recognised, award-winning
innovation capability. We are proud to play an important
role in shaping cities, as a creator and curator of places
and experiences that are designed to enrich the lives of
millions of Australians.

ASSET CREATOR & CURATOR OUR PURPOSE

We own and manage assets across the office, At Mirvac, we are united behind a single
industrial, retail and build to rent sectors purpose, to Reimagine Urban Life. Our

in our investment portfolio, and we have purpose inspires us to do the right thing
over $25bn of assets under management. and be a force for good. This means

We create award-winning urban precincts we are committed to making a positive

that set new benchmarks in sustainability and contribution to the environment and making
design excellence. Our integrated approach a meaningful difference to people’s lives,
gives us a competitive advantage across the with everything we do. As one of Australia’s
lifecycle of a project. From site acquisition, largest companies, we believe we have a
urban planning and design, through to responsibility to help create a better future
development and construction, leasing, sales for everyone. That’s why we aspire to think
and marketing, property management and differently and apply our skills, experience,
long-term ownership, we exercise control and innovation capability to solve many
over the entire value chain. Our integrated of the problems faced by our cities,

model also ensures stable income and both today and in the future.

growth, as well as a balance of passive
and active capital, enabling us to respond
to fluctuations in the property cycle.

Our people are our greatest asset and they
underpin our ability to deliver safe, economic
and sustainable outcomes that generate
value for our customers, communities,
securityholders and our planet.

Pictured: 275 Kent Street, Sydney
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magine urban life

OUR PURPOSE INSPIRES US
TO DO THE RIGHT THING AND
BE A FORCE FOR GOOD.
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Internationally
recognised and award-winning

innovation capability
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Stakeholder value creation

Creating value for our stakeholders, both now and into the future, helps to ensure the sustainability and
viability of Mirvac and enables us to continue to deliver on our purpose, to Reimagine Urban Life. There is
strong alignment between the interests and values of our business and our key stakeholders, which include our
people, partners, customers, communilties, investors, and our planet. We strive to understand the diverse and
changing needs of all of our stakeholders so we can continue to deliver maximum value where it matters most.

OUR
PEOPLE

OUR PARTNERS
AND SUPPLIERS

OUR
(J. 3 cusTOMERS

OUR
COMMUNITIES

Our people are our greatest asset
and our biggest competitive
advantage, so it matters that we
attract, sustainably engage, and
retain top talent by creating a
great place to work.

OUR ASPIRATION

We aim to be the number one
employer in the property sector,
the place where people want to
Jjoin, feel like they belong, stay
because they can thrive, and
are fully supported to grow.

HOW WE DELIVER VALUE

- By creating a strong culture
that prioritises safety, health
and wellbeing and where our
people believe in our purpose
and live our values. We know a
happy, healthy, diverse workforce
and great people leadership
supports engagement,
innovation and creativity, and
ultimately enhances overall
business performance.

FY21 HIGHLIGHTS

ENGAGED WORKFORCE, WITH

84%

willing to work beyond what is required to
assist Mirvac to succeed.
(March 2021 Employee Pulse Check)

A LEADER IN DIVERSITY,

ranked 72

employer in the world for gender equity
(Equileap).

REPUTATION AS ONE OF THE

BEST EMPLOYERS

in the sector according to a recent
external recruiter survey

Our partners and suppliers play a
vital role in our business and our
sustained success comes down to

the strength of these relationships.

To be a trusted partner and to
lead by example, encouraging
and advocating for better
standards.

- By building long-term mutually
beneficial relationships with
our partners and suppliers that
benefit from trust, transparency
and shared values.

- By using our purchasing
power to be a force for good
with social enterprises and
Indigenous-owned businesses,
and making a positive difference
for vulnerable people.

OVER

$8m

social procurement spend.

Published our first modern
slavery statement, which sets out
our approach to identifying and
managing modern slavery risks
in our supply chain.

Worked with our suppliers,

Boral, to use concrete with a lower
carbon content at 80 Ann Street
in Brisbane.

From homebuyers and renters to
workers and visitors at our workplace
and retail precincts, Mirvac's
customer base is wide-ranging and
diverse. We recognise their interests,
preferences and behaviours are
constantly evolving, particularly in
the face of disruption caused by
events like the pandemic.

The needs of our customers
will be at the heart of all our
decisions, driving advocacy,
retention and attraction.

- We use the insights we gain from
extensive customer research to
continue to Reimagine Urban
Life in a way that makes a
positive contribution to the lives
of our customers, and to help
us identify future pathways for
Mirvac. We also take the time
to understand when and why
we can improve our product to
enhance their experience.

+48 BTR resident Net
Promoter Score (NPS)
+ 62 Industrial

tenant NPS
+43 Office tenant

NPS

+ 53 Retail consumer
NPS

OVER

30%

repeat purchasers across
our apartments portfolio

1. B-Corporations are companies that have received a certification for their social and environmental performance.
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Having a positive impact

and creating value for the
communities in which we operate
is at the heart of our purpose, to
Reimagine Urban Life.

Create and curate new assets,
precincts and communities
that contribute to the vibrancy
of our cities and improve
people’s lives.

- We set the foundations for strong
and cohesive residential communities
by prioritising the provision of social
infrastructure.

- At our retail centres and workplaces,
we facilitate social interactions and
encourage inclusiveness through
the provision of community space
for local groups, and by celebrating
community and multicultural events
such as Diwali, Lunar New Year,
NAIDOC Week and Mardi Gras.

$7m

in community investment
delivered.

OVER

6,000hrs

of volunteering completed by more

than 800 of our people on National
Community Day, independently validated
by Business for Societal Impact and with
a focus on creating social infrastructure
that helps to Build Strong Bonds and
alleviate isolation and loneliness.

RELEASED
2ND RECONCILIATION
ACTION PLAN,

which includes support for the
Uluru Statement from the Heart.
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Created

~-5900m

value over the last 6 years

OUR
PLANET

We believe that by working closely
with all three levels of Australian
government we can help create

a better built environment that
benefits our communities.

We will continue to be a trusted
partner to government.

- By maintaining a strong and
mutually beneficial partnership
with all levels of government, and
ensuring we understand what
government is looking for us to
deliver. During the COVID-19
pandemic, we worked closely
with government at all levels
to provide support, advice and
feedback on managing the
health and economic impacts.

Our CEO and ELT participated
in government advisory boards
and roundtables.

- Conducted targeted engagement
with government bodies on
planning reform, zero-carbon
buildings and modern
slavery legislation.

- Worked in partnership with

government to provide advice

and to assist in the state
recovery plans.

We are proud to have been a
leader of the Australian property
industry for almost 50 years.

We will continue to be a leader
of the property industry.

- By playing an active role in
encouraging best practice
in environmental, social and
governance practices, as
well as advocating for better
building standards.

Participated in a range of industry
associations including:
— the Property Council of Australia;
- the Urban Development Institute
of Australia;
- the Green Building Council
of Australia;
- the Better Buildings Partnership;
- the Business Council of Australia;
- the Committee for Sydney;
— the Committee for Melbourne;
- the Committee for Perth;
- the Greater Sydney Commission;
— the Business for Societal Impact; and
- the Responsible Construction
Leadership Group.

As owners of our Group, our
securityholders are vital to the
success of our business.

To continue to deliver financial
outperformance and grow
returns, while maintaining
open and transparent
disclosure of our business
performance, sustainability
initiatives, legislative risks
and opportunities.

- By adopting a disciplined
approach to capital allocation,
flexing through the cycle and
remaining focused on the most
attractive urban markets.

- By deploying our asset creation

capability to create and curate

our high quality legacy.

By maintaining a high touch,

best practice investor relations

program including investor
roadshows, virtual tours and
participation in industry
conferences and forums.

Earnings of 14.0 cents per
security and distribution of

9.9 cents per stapled security.
- Leveraged our development
capabilities to deliver eight new
office assets (~$6.4bn expected
end value by FY22) since 2013.
Our investor relations team was
recognised for its exceptional
performance winning the

Best International Investor
Relations Award at the 2021
Australasian Investor Relations
Association Awards.

We believe we have a responsibility
to use our influence to help
preserve and regenerate our one
precious planet and be a force for
good, encompassing all critical
ESG factors.

To remain recognised as a
global leader in ESG.

— By ensuring our carbon, waste and
water footprints are planet positive.

— By creating low carbon products
for our customers.

- By encouraging our people to be a
force for good and make decisions
that have a positive impact on
our environment.

- By directing our spend towards social
enterprises, Indigenous businesses
and B-corps’.

- By providing socially responsible
investment opportunities for
global capital.

2.2 STAR soxnsx

NABERS OFFICE PORTFOLIO RATING

80 reduction in Mirvac’s
O carbon footprint

- Diverted 69% of operational waste
and 95% of construction waste
from landfill.

- AAA rating from MSCl and a
Negligible Risk Rating from
Sustainalytics (ranking in the
top 0.5% globally).

- Founding members of the Climate
Leaders Coalition.

- Positive investor feedback.

Reimagine Urban Life — 5



Sustainability

Mirvac’s sustainability strateqy, This Changes Everything, sets out the way we
approach our environmental, social and governance (ESG) risks and opportunities
so that we can continue to deliver positive outcomes for our people, the planet, our
partners and customers, and the communities in which we operate.

Launched in 2014 and refreshed in 2018, the
strategy has been firmly embedded in the
business: from the night audits our teams
undertake at our commercial assets to ensure
our buildings are operating as efficiently

as possible, to our partnerships with social
enterprises and Indigenous businesses, or our
focus on gender equity and culture — an ESG
lens is applied to all that we do.

Through our strategy, we focus on six material
issues that — following extensive consultation
- we have identified as being the most relevant
to our business and our stakeholders. These

material issues are climate change, natural
resources, our communities, social inclusion,
our people and being a trusted partner.

In FY21, we continued to sharpen our focus
and engage across the business to deliver
against our targets. Key highlights included:

CLIMATE CHANGE

> reduced our carbon footprint by 80
per cent, with the majority of our office
and retail assets now supplied by
renewable electricity;

> installed three 100kW solar PV systems
across the industrial portfolio, helping to
reduce our scope 3 emissions. Mirvac has
installed approximately four megawatts on
the roof space of our assets since FY15;

/

>

>

reduced our carbon intensity by 84 per cent
since FY13;

engaged with Boral to use concrete with
lower carbon content at 80 Ann Street,
Brisbane; and

released our third report on our
climate-related risks and opportunities, in
line with the recommendations set out by
the Task Force on Climate-related Financial
Disclosure (TCFD). This report can be found
at https://www.mirvac.com/sustainability/
our-performance.

NATURAL RESOURCES

agreed our plan to be net positive water by
2030, which will be released in FY22;

reduced our water intensity by 49 per cent
since FY13;

diverted 69 per cent of operational waste
from landfill and 95 per cent of construction
waste; and

commenced a pilot project to halve our
development waste, with our team at
Willoughby in NSW finding innovative
ways to reduce waste, cost and risks by
harnessing methods of prefabrication.

I

OUR COMMUNITIES

> spent $7 million in community investment; and

> developed a snapshot of our social impact

and contribution to the City of Sydney, which
will inform our approach to measuring our
impact into the future.

SOCIAL INCLUSION

> used our purchasing power for good by

directing $8 million of our procurement spend
to social enterprise, Indigenous businesses,
charities and B-corps, with approximately $28
million spent in this way since FY18;

hosted our sixth annual National Community
Day, with over 800 employees participating
in activities that align with our local
neighbourhoods; and

launched our second Reconciliation Action
Plan (RAP), an Innovate RAP, which includes
a commitment to the Uluru Statement from
the Heart.



https://www.mirvac.com/sustainability/our-performance.
https://www.mirvac.com/sustainability/our-performance.

OUR PEOPLE

> maintained high employee engagement;

> maintained 40:40:20 gender split in senior
management roles;

> refreshed our health and wellbeing strategy,

Thrive, with a focus on mental health;

> ranked number two in the world and
number one in Australia and Asia Pacific in

Equileap’s Global Report on Gender Equality

for the second year in a row; and
> achieved an LTIFR of 3.24.

TRUSTED PARTNER

> published our first modern
slavery-statement;

> maintained an AAA rating from MSCI,
reflecting our strong ESG governance;

> received A+ for strategy and governance,
and A+ for property in the 2020 Principles

for Responsible Investment assessment; and

> received the Board Leadership of the Year
award at the Climate Alliance Leadership
Awards in recognition of the Board's
demonstrable commitment to managing
the risks and opportunities of climate
change across the Group, while taking a
leadership role in climate response within
the business community.

We align our targets with the following
United Nations Sustainable Development
Goals (UNSDG):

S e B

Further, our FY21 Annual Report serves as
Mirvac’s 2021 UNGC Communication on
Progress, and provides an update on the
actions and ways the Group has implemented
and measured progress against the key areas
of human rights, labour, environment and

anti corruption.

“As a signatory to the ten
principles of the UNGC, I am
pleased to reaffirm Mirvac’s
ongoing commitment.”

Susan Lloyd-Hurwitz, CEO & Managing Director

ENERGY, GHG, WATER, WASTE

Emissions tC02e FY13 FY20? FY21 FY21 Source data

Natural gas 2,697 4,422 4,430 85,965GJ

Refrigerants 1,383 1,827 1,083 711kg

Diesel 2,333 1,017 701 258,572

Petrol 646 12 97 40,8741

LPG 7 79 31 20,079L

Total Scope 1 7,066 7,458 6,342

Electricity (location based) 71,426 70,255 64,018 81,010,239kWh

Electricity (market based) 44,532 12,660

Renewable electricity % 45% 84%

Total Scope 1+2 (market based) 51,989 19,002

Natural gas 471 661 729 85,965GJ

Electricity 12,542 4,684 1,200 13,158,649kWh

Travel 2,812 1,465 121 773,946km

Waste 9,915 9144 8,276 6,716T

Diesel 178 52 36 258,572

Petrol 51 6 5 40,8741

LPG 1 5 2 20,079L

Total Scope 3 25,970 16,016 10,369

Total Scope 1+2+3 (location based) 104,462 93,642 80,729

Total Scope 1+2+3 (market based) 68,005 29,371

Potable water usage

Retail 492216 468170 406,320

Office & Industrial 349597 436,614 295,338

Total (kL) 841,813 904,784 701,658

Total waste

Construction 35,565 14,387 8,780

Investment 12,833 23,9)519) 20,230

Total 48,398 38,326 29,009

Construction 95% 5%
Recycled Landfill

Investment 69% 31%
Recycled Landfill

N

Emissions estimates follow NGERS emissions accounting requirements
except for refrigerants; Mirvac includes emissions related to R22 use.
FY21 energy and emissions includes part-year operation of Build To Rent
assets. Limited assurance has been provided by PricewaterhouseCoopers
Totals may differ due to rounding.

FY20 scope 2 location-based emissions have been restated to include
part-year operation of The Foundry at South Eveleigh. Water usage has
been restated to rectify an error.

Reimagine Urban Life 7
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Sustainability continued

ENERGY

REDUCING OUR CARBON

FOOTPRINT FURTHER

In 2014, Mirvac set its industry leading target
to be net positive carbon by 2030 and we
released our plan on how we expect to achieve
this in 2019.

This plan, Planet Positive: Carbon, hinges on
our commitment to eliminate more carbon
than we emit, and over the past two years
we've made tremendous strides towards
achieving this, with our overall carbon footprint
reducing by 80 per cent as of 1 January

this year.

A key element in our approach has been our
swift transition to renewable electricity at
our retail and office assets ' across NSW, VIC,
QLD, WA and ACT through a series of energy
supply agreements.

BUILDING” "
BLIMATE
RESILIENCE

At Mirvac, we recognise the growing
importance for companies such as ours
to disclose the climate-related risks and
opportunities they face, as well as the way
they intend to manage or mitigate these.

In line with the recommendations set out by
the Task Force on Climate-related Financial
Disclosures, we this year released our third
climate resilience report, which outlines the
ways in which Mirvac is continuing to reduce
its impact, and the actions we've taken, and
continue to take, to achieve net positive
carbon by 2030.

These agreements have seen our entire retail
and build to rent portfolios supplied with

100 per cent renewable electricity, along

with over 90 per cent of our office portfolio,
delivering significant savings in carbon
emissions. In fact, we expect to eliminate
approximately 60,000 tonnes of carbon
emissions in 2021 alone, which is equivalent to
taking more than 27,000 cars off the road.

As an added benefit, our transition to
renewable electricity delivers a reduction in
our scope 3 emissions, which is an increasing
area of focus for our investors. We've also been
able to on-sell renewable energy to a number
of tenants within our embedded networks,
resulting in approximately 50,000 tonnes of
avoided emissions over a 12-month period.

It's a great step towards our net positive
ambition and demonstrates our ongoing
commitment to the RE100 program?2.

“We're proud to have reduced our
carbon footprint by 80 per cent
by transitioning to renewable
electricity, which shows the
significant impact we can have as
a business when we're all facing
in the same direction.”

Sarah Clarke, Group General Manager,
Sustainability.

MIRVAC’S CLIMATE-RELATED RISKS AND OPPORTUNITIES

In addition, the report outlines the physical

and transition risks and opportunities we face,
how we manage these risks across the business,
and the metrics we use to assess our impact.

See page 24 for the full report, which is also
available on our website here:

http://sustainability.mirvac.com/.

1. Our energy supply agreements focus on assets over which we have operational control.

2.RE100 is a global initiative of influential businesses committed to 100 per cent renewable energy, which has over 300 members worldwide.

Image: South Eveleigh, Sydney.
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Sustainability

Willoughby, Sydney

WASTE

PROGRESSING OUR ZERO WASTE AMBITION
Mirvac’s Planet Positive: Waste & Materials
outlines how we'll send zero waste to landfill
by 2030. Under this plan, we set two ancillary
targets that we believe will deliver our biggest
impacts and really help us move the dial.
These are:

1. to buy more recycled, recyclable and rapidly
renewable content; and

2.to halve our development waste.

To explore how the latter could be achieved
in the most practical and commercially
efficient way, we commenced a waste pilot at
our Willoughby apartment project in Sydney
in FY21, where demolition and civil works
continue to progress.

Early modelling showed that, on a like-for-like
basis, approximately 10 tonnes of waste would
be generated for each apartment built. In
order to halve this, the team has started to
look across the full spectrum of our integrated
model to identify opportunities where we can
leverage Mirvac’s design, procurement and
construction efficiencies.

With 10 apartment buildings planned across
the old Channel 9 site, each one with a unique
facade, halving our waste at Willoughby is
proving to be very challenging. However, it's
also expected that this first pilot will help us

to identify the cost and risk benefits available
through this approach, deliver important
lessons, and in turn, ensure that we continue to
deliver significant outcomes for our customers
and securityholders.

MAKING MOVES WITH MODULAR

As well as exploring how we'll halve

our development waste, we've been busy
progressing the use of prefabrication at

our masterplanned communities projects.

At Woodlea in Victoria, for example, we've
installed 52 modular bathrooms across three
stages of the project, which has reduced the
number of contractors and suppliers onsite.
This, in turn, has provided considerable health
and safety benefits, in addition to a significant
reduction in construction hours. And, as an
added bonus, it supports our efforts to divert
waste from landfill.

The installation of modular bathrooms follows
our trial at Tullamore in FY20, where we built
four houses using traditional construction
methods and four identical homes using
prefabricated wall and floor panels. Given the
significant benefits that modular installations
and prefabrication techniques provide, it's
something that Mirvac is continuing to explore.

BECOMING BIN TRIM

In FY21, Mirvac successfully applied for funding
from the NSW Government’s Environment
Protection Authority (EPA) to participate in
their Bin Trim program at our retail centres
across NSW. The Bin Trim program is the
largest business recycling program of its type
in Australia, with an overarching aim of helping
businesses improve the standard of their
waste management practices, including better
avoidance, reuse and recycling activities.

Working with independent consultants,
Mirvac engaged with almost 350 retail
tenants over the course of the program,
with a key focus on diverting organics from
landfill. Bin Trim assessors provided support,
advice and a tailored action plan to each
tenancy, and face-to-face interactions led

to positive and almost immediate changes

in tenancy behaviour around the disposal

of different materials.

As well as helping us to divert waste and
enhance organics waste streams at our assets,
the ongoing tenant education and engagement
with our retailers around waste and waste
management systems, facilitated by Bin Trim,
has been invaluable.

T

-@ @-
Since 2014

Bin Trim has assisted
businesses in NSW to
collectively divert a
total of over

125,000

tonnes of waste from landfill

Reimagine Urban Life 9
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WATER

PLANET POSITIVE WATER

When Mirvac first released This Changes
Everything in 2014, it had three ambitious
environmental targets - to be net positive

in carbon and water and send zero waste to
landfill by 2030. These targets were reaffirmed
in 2018 as part of a strategy review, and, given
the urgent need to act on climate change (as
well as a stronger pricing signal on carbon),
we decided to focus on our plan to be net
positive carbon first. In 2019, we released
Planet Positive: Carbon, followed by Planet
Positive: Waste & Materials in 2020. The final
chapter of our environmental plans, Planet
Positive: Water, was our strategic focus during
the financial year, which we will publish later
this year.

As with carbon, our plan to be net positive
water by 2030 is anchored by a continued
focus on improving efficiency at our assets,
and we are targeting an average 4.5 star
NABERS Water rating across the office
portfolio by 2030. Residual water use will

be offset by the water captured across our
assets and in our masterplanned communities
projects, where we will continue to innovate to
deliver water reductions.

And, just like our carbon and waste plans,
we'll also look at how we can use our
purchasing power for good and procure
materials that have a lower environmental
impact. For example, we anticipate that through
our renewable energy procurement alone,
we'll save approximately 353,500kL of water
in FY21 (combining base building and on-sold
electricity), given the much more significant
use of water in coal-fired power generation.
As we move towards full electrification in both
commercial and residential developments,
our capacity to influence positive outcomes
only grows.

We also see an opportunity to advocate and
collaborate with our employees, partners,
industry and customers to advance the
value of water more broadly.

BUILDING STRONG BONDS

Mirvac has a community goal to leave a
positive legacy and we do this by building
strong bonds. Building strong bonds helps us
to strengthen community connections, and
after almost 50 years in the business, we know
that connected communities are better places
to live, work and play.

We help to build strong physical bonds

by leveraging our skills and expertise, and by
partnering with others in our industry, to create
safe spaces for those who are vulnerable
(such as the house we built with the Property
Industry Foundation to support young people
experiencing homelessness). We also help

to create strong social bonds by hosting
events that strengthen connections, building
amenities for the wider community, not just
our customers, and by volunteering in our
local communities.

In FY21, and against a backdrop of COVID-19,
we continued to show great care for our
communities. We did this through a number
of initiatives, such as Shelter@Mirvac

(see page 20) and our annual Mirvac National
Community Day, which once again saw over
800 of our employees volunteer their time to
participate in a range of activities, delivering
more than $600,000 in community investment
in the process. We also donated $150,000 to
the recovery efforts following the devastating
floods in March which left many parts of NSW
and QLD under water for days.

Investing in our communities by going above
and beyond what’s required also helps us

to ensure we facilitate a sense of belonging.
At Olivine in Melbourne, for example, we
provided additional works to create a first-class
sporting precinct for the community to use,
as well as Gumnut Park, which features an
adventure playground and climbing pods,
and was designed to inspire adventure,
exploration and discovery - in both the young
and old. In addition to this, we contributed
funding towards Shared Cup café, which is a
communal space to be enjoyed by the wider
Donnybrook community.
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Our ambition to have a positive social impact
also extends to creating opportunities for
those who don't always get them, and one of
the key ways we're able to do this at Mirvac

is by using our purchasing power for good.

In FY21, we continued to progress our goal

of directing $100m towards social enterprise,
Indigenous business and B-corps, with $8m
spent with businesses such as Unreal Steel, an
Indigenous-owned steel rigging and fabrication
business, and Nundah Community Enterprise
Co-operative, which creates employment

and training opportunities for people with
disabilities. To date, we've directed $28m
towards social procurement since setting

the target in FY18.

Finally, having long recognised the value of
measuring our social impact so that we can
better understand what the drivers are to
deliver better community outcomes, this year
we developed a snapshot study of our positive
impact on the City of Sydney. The study will be
used to inform our approach to measuring our
social impact into the future.

+ +
o o
+ +

ENRICHING COMMUNITIES

$06,969,555

of community investment (including
$695,539 of management costs)

$5,040,829

cash donations

$563,062

value of hours of support

$164,125

in-kind donations

$201,445

leverage contributions

+
+
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+
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‘Reimagining Country’ by Riki Salam (Mualgal, Kaurareg, Kuku Yalanji), We are 27 Creative, 2021.

THE NEXT STEP OF OUR

RECONCILIATION JOURNEY

Mirvac launched its first Reconciliation Action
Plan (RAP) in 2017, with a goal to build stronger
relationships with First Nations peoples, learn
about and understand their unique cultures
and connection to Country, and create greater
economic opportunities (such as employment
through social procurement).

Since closing out our first RAP in 2019, we
have engaged deeply across the business, with
external stakeholders and with Reconciliation
Australia, with a strong focus on making the
second iteration of our RAP more meaningful.

Our second Innovate RAP has been developed
with five guiding principles that we hope will
stimulate new and important conversations,
connect cultures, and accelerate wider

change in Australia. Our driving principles

are: understanding, talent and employment,
economic partnership, respectful development
and spaces for connection. Our aim is to
deeply embed these principles within our
organisation and the way we work.

We also recognise that much healing and
progress must occur in Australia before the
aspirations set out in our RAP are realised,

and that we are only at the beginning

of understanding our opportunities and
limitations in contributing to their achievement.

What we've achieved since launching our
first RAP:

> spent $11.5m on goods and services from
Aboriginal and Torres Strait Islander
businesses since FY18.

> created collaborative working relationships
with Aboriginal and Torres Strait Islander
businesses, such as our partnership
with Jiwah at South Eveleigh, Sydney.
Jiwah is responsible for the curation
and management of the site’s cultural
landscape garden and Australia’s first
Indigenous rooftop garden atop the
Community Building.

> built strong procurement partnerships
with large suppliers such as Unreal Steel
and helped build internal awareness about
some of our smaller suppliers.

> raised awareness of the cultures of
Aboriginal and Torres Strait Islander
peoples through events during NAIDOC and
National Reconciliation weeks and through
widespread cultural awareness training
with our employees.

A more detailed snapshot of our RAP is
available on page 34.

OUR MODERN SLAVERY STATEMENT

In December last year, Mirvac released its first
comprehensive modern slavery statement,
outlining our approach to identifying modern
slavery in our operations and supply chain.
Primarily, we recognise that we have a
responsibility to effect change through the
choices we make through our procurement
practices. Our FY20 Modern Slavery Statement
included an independently peer-reviewed
traceability study into our cleaning supply
chain, which was identified as a key risk area
for Mirvac.

Since then we have been developing processes
and accountabilities to implement our risk
identification and mitigation approach right
through the company. Importantly, we are
stepping up our capability with compulsory
training modules for all employees to complete
over the next financial year, as well as specific
modules for employees in higher risk areas.

In addition to this, we're reviewing our tender
process for each of our business units and
have created an internal Modern Slavery
Guideline document to assist in how we
respond to potential modern slavery situations.
Further, we continue to support the Property
Council of Australia's industry-led vendor self-
assessment portal, as well as the Supply Chain
Sustainability School, who provide free online
training on a range of sustainability topics,
including modern slavery.

We also collaborate with members of the
Property Council of Australia and the United
Nations Community of Practice on Modern
Slavery by sharing insights and participating in
ongoing discussions on topics like grievance
mechanisms and remediation.

The statement is available to download from
our website at: https://www.mirvac.com/
sustainability/our-performance.

Developed our

2nd

Innovate RAP

Reimagine Urban Life — 1
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Integrated Investment Portfolio

SHELTER@MIRVAC

At Mirvac, we recognise that our places do
not exist in isolation, and that connecting
with our local communities delivers better
outcomes for us all. The COVID-19 pandemic
(and the resultant government-mandated
lockdowns), significantly impacted many in
retail. In response, our team developed Shelter
@Mirvac, an initiative that focuses on
leveraging our skills and capabilities,

as well as our assets, to help those who need
it most.

With a specific focus on providing temporary
accommodation, food, and mental health
support, Shelter@Mirvac has seen Mirvac
establish a number of key relationships with
for-impact businesses, including OzHarvest,
Anglicare and headspace.

Our relationship with headspace has been
particularly valuable, with Mirvac becoming
a Career Mentoring Program Partner in
September last year. At the height of the
pandemic, studies showed that COVID-19
disproportionately affected young people
and their optimism about their future.

The mentoring program sees 20 Mirvac
employees meet online with a mentee every
fortnight. They work on their career aspirations
and goal setting, and are provided with real
world insights to help develop their confidence
and skills.

Being involved in the mentoring program has
had benefits for the mentors too, including:
> a positive impact on the their
professional skills;
> the development of new skills which they
can apply in their day-to-day roles at Mirvac;
> increased knowledge and understanding
of mental health; and

> higher workplace engagement.

A number of Mirvac retail assets have also
helped headspace share their mental health
messages and raise funds, particularly around
Mental Health Week in October last year.

CONNECTING COMMUNITIES THROUGH ART

LIV Indigo partnered with the Murama
Cultural Council, a local group that aims
to connect Sydney Olympic Park with the

Indigenous community, to create a unique art

installation for the building. The partnership
saw Western Sydney-based artists, Jade
Jackson and Dr John Hunter bring to life

a mural comprising three sections, each
four metres long,which today adorns the
lobby at LIV Indigo.

Their work was inspired by a series of
conversations the artists had with LIV Indigo
residents. It tells their stories and shows how
the land connects the traditional custodians
and the present community as well as
everyone in between. The residents are also
represented physically in the mural by their
handprints and some paw prints, too. It's

a lasting symbol of their connection to this
place they call home, as well as a tribute to
the Wann-gal people of the Eora nation.

With our Retail business now part of the
Integrated Investment Portfolio, the Shelter@
Mirvac team will look at how it can extend its
reach across Mirvac’s office, industrial and
build to rent communities.

MIRVAC’S IMPACT!

young people mentored

o p
9 21 by Mirvac employees
since October 2020
of young people
18( ;; mentored live in
O regional Australia

92% &5
Oarin

sessions delivered
since October 2020

of young people being mentored through
headspace say they feel more confident
about their work future

“At LIV Indigo, we strive (o give our residents a real sense of home. But we know home doesn’t stop at your door.
It comes from the neighbourhood, the people around you and also the connection to your surroundings. We look
Jorward to continuing to work with the Murama Cultural Council as well as Sydney Olympic Park Authority to
contribute to a strong and inclusive community for all the residents and visitors here at Sydney Olympic Park.”

Angela Buckley, Mirvac’s General Manager, Build to Rent

1. As at May 2021.
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Commercial & Mixed Use

PARTNERING AT 80 ANN STREET

Engaging with the local communities in
which we operate is an important part of
our commitment to leave a positive legacy.
[t's an integral part of our business and
something we've been doing for nearly

50 years. Driving this is our passionate
team who want to collaborate with local
communities —because it’s the right thing
to do and delivers better outcomes.

Take, for example, our 80 Ann Street project
team in Brisbane. When construction on
site began in 2018, they noticed a large
number of people living on the streets
around site and began looking at how they
could make a difference in a meaningful
way. What followed has been an ongoing
relationship with Micah Projects, a not-for-
profit organisation that provides assistance
across the Brisbane community. Micah's
services, which have a strong alignment to
Mirvac’'s own ambition to reduce isolation
and facilitate connected communities,
range from helping people find permanent
accommodation to supporting those
affected by domestic violence.

Since partnering with Micah, our 80 Ann
Street project team has participated in and
hosted a number of activities that support
these services. It's been great to see our
partners and subcontractors lending their
support too, which in turn, helps us to
have an even bigger impact. For example,
together with Suncorp (our major tenant
at 80 Ann Street), we took part in Micah's
Kettles and Toasters fundraising drive,
which was aimed at helping set up homes
for those transitioning from rough sleeping
to permanent housing. And in December
last year, our team joined members of the
Brisbane community to help prepare over
300 fresh fruit hampers as part of their
Christmas Hamper Appeal.

In addition, Mirvac’s subcontractors —
including Precision Interiors, Heinrich,
Micos Group, Fredon and Aus PT - kindly
donated prizes to be raffled at an onsite
BBQ, raising funds for Micah's Home

for Good support and advocacy teams,
while a staggering $60,000 was raised
through a project team golf day attended
by the Mirvac team, contractors and
project partners.

Micah Projects outreach, Brisbane

More recently, at our sixth annual Mirvac

Community Day, the 80 Ann Street team,

along with our tenants at nearby assets,
helped to organise 40 bedding packs
and 100 care packs filled with toiletries,
towels, warm throw rugs, pots, pans
and kitchen utensils, to give to children,
women and menwho are vulnerable.

Micah's CEO said that the partnership
with Mirvac has helped them to assist
people not just to access housing, but
to make their house a home.

“So many children, their families and

individuals feel such relief when they
can begin again with the support of the
community and through partnerships
like we have with Mirvac,” she said.

And for Mirvac, it's helped raise
awareness around the challenges faced
by people experiencing homelessness.

“We’'re proud to support Micah as we continue to help enrich

the lives of those who are disadvantaged in the community,

Samantha Collins, Development Manager.

”»

BRISBANE STREET ART FESTIVAL

The COVID-19 pandemic was challenging

for many, but several industries were hit
particularly hard. This included the arts sector,
with a large number of artists suddenly and
unexpectedly finding themselves without

a source of income.

At 80 Ann Street in Brisbane, Mirvac

was able to show its support through this
challenging time by commissioning four young
artists to transform the 62 metre hoardings
around the site as part of the Brisbane Street
Art Festival. Not only did this give work to
people who needed it, but the art activated the
space, turning it into something for everyone
to enjoy. The hoardings will remain in place
until late 2021.
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Residential

Left to right: ClIr. Linda Scott, Susan Lloyd-Hurwitz, the Hon. Matt Kean MP, Professor Veena Sahajwalla.

2| PUTTING WASTE TO WORK IN APARTMENTS

The Earth's resources are precious and finite,

a stark reality we sought to address when we
released Planet Positive: Waste & Materials,
our road map for achieving our target to
send zero waste to landfill by 2030. Our

plan is anchored on principles of the circular
economy, whereby we expand our focus
from waste diversion and recycling to whole
of life material use. That means we strive

to harness our purchasing power, influence
over design, leadership in construction
methods, and commitment to sustainable
operations to ensure that we reduce our
overall consumption and pursue re-use
opportunities, while maintaining a strong
focus on diverting waste from landfill.

In line with this, and building on the
collaboration we began with Professor
Veena Sahajwalla and the UNSW Centre

of Sustainable Materials Research and
Technology (SMaRT) in FY20, this year we
unveiled an apartment at Pavilions in Sydney
in which green ceramics — made from waste
glass and waste textiles — were used to form
part of the flooring, wall tiles, kitchen and
lighting features, furniture and artworks.

These stylish and innovative green ceramics
passed rigorous tests for slip and fire
resistance and acoustics to comply with the
Building Code of Australia; the culmination
of more than a year of collaborative work
between Mirvac and the SMaRT Centre. The
successful application of the product is a
world-first and demonstrates the potential to
revolutionise the way we build by reimagining
waste as a valuable resource, which in turn
reduces demand for virgin materials.

“In Australia, the building industry is
responsible for around 60 per cent of the
waste we generate and globally, buildings
are responsible for around 50 per cent

of materials used,” said Mirvac’s CEO &
Managing Director, Susan Lloyd-Hurwitz.
“Through our work with Professor Sahajwalla
and the SMaRT Centre, we've identified a
way to not only divert waste from landfill,
but provide a valuable second life for
waste materials.”

The industry-leading Pavilions apartment
progresses Mirvac’s collaboration with

the SMaRT Centre, and with a shared
commitment to the environment and
innovation, there are more exciting projects
already being explored. Watch this space.

“The built environment is a big contributor of global materials extraction and waste,

and we see this as an opportunity to play our part and be a force for good.”

Mirvac’s CEO & Managing Director, Susan Lloyd-Hurwitz.
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BUILDING HOMES TO A GREEN
STAR STANDARD

Mirvac has long been committed to creating places that
have a positive environmental impact, spanning both our
commercial and residential developments. We've partnered
with the Green Building Council of Australia’s (GBCA)
Green Star certification to assess our office and retail
developments since 2002, with 44 of our assets Green Star
rated, and an average 3 Star Green Star Performance rating
across our office and retail portfolios.

In response to an increased focus on the delivery of
healthier and more sustainable homes, the GBCA, which

is currently chaired by our CEO & Managing Director,

Susan Lloyd-Hurwitz, announced in May last year that it
was pursuing an ambitious new national standard as an
extension of its commercial program — Green Star Homes.
The new standard hinges on a singular ambition - to deliver
healthy, resilient, net-zero energy homes.

To aid this ambition, and in line with our own commitment to
build healthy, climate-resilient homes, we are implementing
a pilot at our masterplanned communities project, Olivine,

in Melbourne, which will see us adopt the requirements

set out in the Green Star Homes standard. As well as
helping Mirvac to better understand and measure the
performance of its homes, the pilot will also give us a clearer
understanding of the impact we can have on the health and
wellbeing of our residential customers.

&

ggimac]me U

; :"i



Our people

At Mirvac, our people are our most important asset and we believe our
culture is a source of competitive advantage. The pandemic has presented
significant challenges during the past year, but we are in a stronger
position because our people are the bedrock of our culture.

Our embedded flexibility, which was in place
well before the outbreak of COVID-19, and our
enthusiasm to embrace change, enabled us to
explore and adopt new ways of working and
respond to our customers’ changing needs,
despite the disruption to both work and home
lives during the year.

But while our engagement levels remained
strong in FY21, our people have been
undoubtedly impacted by the pandemic.
From travel restrictions, lockdowns, isolation
and home schooling, our teams needed to
adapt, dig deep and make sacrifices. We are
a long way from fully understanding the short-
and long-term impacts of the pandemic on
our health and wellbeing. With this in mind,
we dialled up our support for employees
and focused on safeguarding their health
and wellbeing.

Since the onset of the pandemic,
communication and regular employee pulse
surveys have been the cornerstone of our
support framework and our ability to identify
what would help bolster the engagement and
wellbeing of our people. We increased the
visibility of our leaders and managers and
encouraged employee feedback via regular
check ins. In addition to the surveys, these
included staff Teams meetings where Susan
Lloyd-Hurwitz and the ELT provided updates
and addressed questions and concerns.
Understanding how our people were feeling
and putting in place pragmatic solutions

was vital in addressing any immediate

issues and concerns.

' Mirvac Groups JI-Sus[(.Iinabilify Report 2021

During the year, there have been a number
of changes to our organisational structure
and renewal at the ELT level with the
departure of three ELT roles and the
recruitment of a new Group CFO. We are
pleased to have been able to quickly and
effectively manage these transitions while
maintaining engagement levels, culture,

and customer-centricity. The restructures
have resulted in career opportunities for key
talent and internal progression, and we are
pleased to have remained above target for
our Women in Senior Management metric.
Over the longer term, the structural changes
will set our people up for success by enabling
more seamless career opportunities across
investment asset classes and fostering
capability development to support our
purpose to Reimagine Urban Life.




FY21 HIGHLIGHTS

10 all-staff

‘Check-in with Sue’ virtual
live events

OVER

125k meetings

held via Microsoft Teams

3

ENGAGEMENT
vy 84%
% willing to go above and

beyond (March 2021
Employee Pulse Check)

During FY21, we continued to work towards
gender parity, maintained our zero gender pay
gap, and increased the number of women in
senior roles to 22 in line with our target.

.

“I'm grateful and proud for how
Mirvac managed through this
challenging year. Thank you for
making us feel safe and looking
after us during this hard and
challenging time.”

Anonymous quote from internal pulse survey

mirvac :

74\

/ N\

“I have greatly appreciated the
support of Mirvac this year,
itis proof that the company
itself is one that lives its values.
The health and wellbeing of
each staff member has been a
priority. I want to thank you for
caring for us, we have managed
to achieve amazing results
because of this.”

Anonymous quote from internal pulse survey




Our people

OUR VALUES
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FY21 FOCUS AREAS

DIVERSITY AND INCLUSION

>

Ranked number two in the world (and
number one in Asia Pacific) for gender
equity by Equileap for the second year
in arow.

Ranked number two in the world (and
number one in Asia Pacific) for

gender equity for
the second year in a row

Named WGEA Employer of Choice for the
seventh year in a row.

Looking to the future, our employees are
currently helping shape the next steps in our
diversity and inclusion journey. Our intention
is to maintain our position as a leading
Australian company on gender diversity
while also broadening this focus to ensure

all employees belong and feel included (an
exampl<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>